
 

 

 

 

24 July 2020 

ASX ANNOUNCEMENT 

SPECIAL DIVIDEND 

 

Pental Limited advises the market of a one-off special dividend of 0.7c per share, to be paid on 7 August 
2020 with a record date of 31 July 2020. 

The dividend is a sign of strong performance of the Company’s portfolio of iconic brands. 

Financial Year 2020 has seen sales growth in all of Pental’s Australian sales channels with the White King 
branded products ranged for the first time in Aldi supermarkets and Bunnings Warehouse stores.  

The export markets including New Zealand and China also experienced solid growth. 

The June quarter, in the peak of COVID-19 saw increased demand for the Company’s White King range of 
products that kill 99.9% of household germs. 

The rejuvenation and range extension of the Company’s Country Life brand, saw 37% growth over the 
previous year, supporting the Company’s long-term strategy of investing in its trusted brands. The 
Company’s Australian Made and Australian Owned positioning ensured it was able to meet consumer 
needs during the peak of the COVID 19 demand. 

Increased marketing funds behind these Australian owned and made brands resulted in additional 
distribution and consumer demand. 

The Company’s proven strategy is seeing strong growth, allowing it to provide a generous additional 
dividend to shareholders at a time when much of the market is under pressure. 

Pental Limited will release its 2020 financial year results in late August 2020 and confirm its full year final 
dividend. 

 

 

About Pental Limited 

At Pental, we are dedicated to delivering the highest quality and value in all our products. We are proud to make a range of 
branded products (including White King, Country Life, Velvet, Softly, Martha’s, Sunlight, Huggie, Jiffy, Little Lucifer, Aim and 
Janola) that have been an important part of Australian and New Zealand families for generations.  Our goal is to help families 
live better by providing high quality products for today’s lifestyles – which in itself shows our commitment to catering to the 
ever-changing needs of our consumers’ lifestyles.  
 

Innovation, production efficiencies and quality are the pillars which make up our core focus as providers of quality products and 
continue to make our manufacturing sustainably successful. More information on Pental is available at: www.pental.com.au  
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http://www.pental.com.au/

