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DISCLAIMER

This Presentation contains summary information about the current 
activities of Sezzle as at the date of this Presentation. The information 
in this Presentation is of a general nature and does not purport to be 
complete and the information in the Presentation remains subject to 
change without notice. Also, it is not intended that it be relied upon as 
advice to investors or potential investors. This Presentation has been 
prepared without taking into account the objectives, financial situation 
or needs of any particular investor. Before making an investment 
decision, prospective investors should consider the appropriateness of 
the information having regard to their own objectives, financial 
situation and needs and seek appropriate advice, including financial, 
legal and taxation advice appropriate to their jurisdiction. The material 
contained in this Presentation may include information derived from 
publicly available sources that have not been independently verified.

This Presentation is not a disclosure document under Australian law or 
under any other law. Accordingly, this Presentation is not intended to 
be relied upon as advice to current shareholders, investors or potential 
investors and does not take into account the investment objectives, 
financial situation or needs of any particular shareholder or investor.

This Presentation may contain forward looking information, statements 
or forecasts that are subject to risks and other factors outside the 
control of Sezzle. These forecasts may or may not be achieved. Sezzle 
undertakes no obligation to update or revise forward-looking 
statements to reflect changed assumptions, the occurrence of 
unanticipated events or changes to future operating results over time. 
Any forward looking information, statements or forecasts provided is/
are based on assumptions and contingencies which are subject to 
change and such statements are provided as a guide only and should 
not be relied upon as an indication or guarantee of future 
performance, however these statements has/have been prepared in 
good faith and with due care.

This Presentation has been prepared in good faith, but no 
representation or warranty, express or implied, is made as to the 
fairness, accuracy, completeness, correctness, reliability or adequacy of 
any statements, estimates, opinions or other information, or the 
reasonableness of any assumption or other statement, contained in the 
Presentation (any of which may change without notice).

All financial figures are expressed in U.S. dollars unless otherwise 
stated.
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Sezzle Inc.’s FY2020 Financial Statements are in the process of being audited in accordance with the standards of the U.S. 
Public Company Accounting Oversight Board (PCAOB). The results presented herein are based on the unaudited results 
of the Company as presented in the Company’s Appendix 4E filed herewith. This presentation should be read in 
conjunction with the Company’s FY2020 audited accounts when released to the ASX.”
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Agenda
1.  HIGHLIGHTS AND OUR MISSION   

2. EXPANSION, INNOVATION, EMPOWERMENT


3. PRELIMARY FINANCIAL PERFORMANCE


4. APPENDIX: PRELIMARY CONSOLIDATED FINACIAL STATEMENTS
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MERCHANT FEES AS A % OF TOTAL INCOME

> 80%	

20
19


20
20


80.9%

82.1%

2020 Financial Scorecard
UNDERLYING MERCHANT SALES (UMS) (US$M’s)

TOTAL INCOME (US$000’s)

+ 251% YoY	

20
19


20
20


$856.2

$244.1

20
19


20
20


$58,788

$15,801

+ 272% YoY	

TOTAL INCOME AS PERCENTAGE OF UMS

+ 39bps	

20
19


20
20


6.9%

6.5%

NET TRANSACTION MARGIN (NTM) AS A 
PERCENTAGE OF UMS

+ 120bps	

20
19


20
20


1.4%

0.2%

NET TRANSACTION LOSSES AS A PERCENTAGE OF UMS

+ 30bps	
20

19


20
20


1.2%

1.5%
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ACTIVE MERCHANTS

+ 167% YoY	

20
19


20
20


26,690

10,010

2020 Performance Scorecard
ACTIVE CONSUMERS

TOTAL AVERAGE MONTHLY ACTIVE 
CONSUMER ADDITIONS (000’S)

+ 144% YoY	

20
19


20
20


2,231,098

914,886

20
19


20
20


109.7

63.3

+ 73% YoY	

AGGREGATE CONSUMER ORDER FREQUENCY AT 
YEAR END

+ 1.3x	

20
19


20
20


5.1X

3.9X

AVERAGE MONTHLY MERCHANT ADDITIONS

+ 114% YoY	

20
19


20
20


1,390

649

REPEAT USAGE

+ 610bps	
20

19


20
20


89.8%

83.7%
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OUR MISSION


Financially 
empowering 
the next 
generation.



OUR MANTRA


The way 
forward.

‘’We see change as 
an opportunity to 
shape the future.” 
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Driving value by delivering 
on our mission. 

HIGHLIGHTS AND MISSION

“Awesome app best pay 
later app available.” 
– Joshua


“In finding an installment payments 
partner, Altitude Sports set a very high 
bar and Sezzle stepped up to the 
challenge. We were pleased with Sezzle’s 
technology and people.” 
– Altitude Sports, Co-CEO Alexandre Guimond 




“I am so happy I have the opportunity to 
split my payment up so that I don’t have 
the stress of spending one lump sum of 
money during these uncertain times.” 
– Kaylee

“Easy to use 
and safe.”
– Rdblgirl30


“Sezzle has allowed me to ‘soften the blow’ of 
making one large payment... In my case, it is 
an item I’m hoping further eases my stress 
and anxiety caused by current events.” 
– Myriah

“With Sezzle, we are able to attract a 
younger demographic who loves the 
Sezzle experience and paying over 
time with installments.” 
– UNTUCKit Director of Operations, Jason 
Lerman
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Doing good for 
the good of all. 

•  Core value pillars include transparency, inclusivity, and 
diversity.

•  First BNPL company to achieve Public Benefit status.

•  Leaving the world better than we found it: going 
beyond Carbon Neutral efforts.

o  Implementing carbon offset program with 
Climate Neutral.

o  Planting a tree for every new, active user in 
coordination with Trees for the Future.  

•  Collaborating with purpose-driven merchant partners

o  Partnered with Ministry of Supply to gift 
protective masks and professional clothing to 
those preparing for job interviews, pursuing 
fresh starts or simply in need of new, quality 
clothing.

HIGHLIGHTS AND MISSION
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Success through focus 
and achievement.

Our focus on three key areas 
has succeeded in laying a 
solid infrastructure to support 
explosive growth. 

1. EXPANSION 

2. INNOVATION 

3. EMPOWERMENT 
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Expansion
FROM STARTUP TO ENTERPRISE.




EXPANSION
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•  In 4Q, we expanded our marketing efforts with growing 
the consumer base in mind.

•  ‘Save the Holiday’ US$20K Giveaway.

o  Company’s first large scale marketing campaign.
o  More than doubled the pace of daily app 

downloads and social network followers across 
Instagram, LinkedIn, Facebook, and Twitter.

•  4Q Average Monthly Active Consumer additions of 146K 
were 34.5% higher than previous record pace set in 2Q20.

EXPANSION

Enhancing our 
consumer connectivity.

160,000
140,000
120,000
100,000
80,000
60,000

1Q20              2Q20        3Q20                        4Q20

AVERAGE MONTHLY ACTIVE CONSUMER ADDITIONS

146,136

105,815
108,663

78,120
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•  December 2020 represented the 24th straight month of sequential 
improvement in repeat usage, reaching 89.8%.

•  Aggregate Active Consumer order frequency continues to trend 
higher with peak frequency in November/December holiday season.

o  Improved 1.3x from the end of 2019 to the end of 2020.

o  November was the best month in 2020 at 6.0x.

•  Best Monthly Cohort performance in 2020:

o  2018 Active Consumers: March 2018 Cohort hit an annualized 
purchase frequency of 15.1x in August 2020.

o  2019 Active Consumers: June 2019 Cohort hit an annualized 
purchase frequency of 17.1x in November 2020.

o  2020 Active Consumers: March 2020 Cohort hit an annualized 
purchase frequency of 5.7x in May 2020.  

Note: Repeat Usage defined as cumulative orders made by returning end-customers to date relative to total cumulative orders to date. 
 

EXPANSION

Highly engaged consumers. 
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Aggregate Consumer Order Frequency
(weighted average of Monthly Cohorts Annualized)

69.7%
73.8%

77.2%
81.5%

83.7% 85.6% 87.5% 89.0% 89.8%

50.0%

60.0%

70.0%

80.0%

90.0%

100.0%

4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20

Active Consumer Repeat Usage
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•  Over 90% of merchant signups are in-bound. 

•  Creating new categories to serve new trends in our 
consumers’ spending habits, not just apparel and 
accessories: 

o  Vitamins and supplements

o  Health and wellness

o  Electronics

o  Themed verticals such as: Black-owned, 
sustainable, location-specific

•  16,680 Active Merchants1 added in 2020.

•  In excess of 26,600 total Active Merchants1 at 31 
December 2020.

EXPANSION

Fast growing network of 
diverse merchants. 

SMALL BIZ

BLACK-OWNED

TRENDING

CANADA

ECO-SHOP

EVERY DAY SPEND

DEALS
TECH

1 Active Merchants are defined as those that have transacted with Sezzle in the past 12 months. SEZZLE INC INVESTOR PRESENTATION 2020   |   13
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EXPANSION

From start-ups to enterprise.
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E - C O M M E R C E  P L A T F O R M S 


P A Y M E N T  R E L A T E D 

	
O T H E R  I N S T I T U T I O N S 

Strategic networking through collaborations and partnerships enhance value for all stakeholders. 

•  In 4Q20, Sezzle’s omnichannel offering became available at Fortune 500 
company, GameStop, and the largest hockey retailer in the US – Pure 
Hockey. 

•  A broader push to our SMB network is planned for 2021, led by our virtual 
card solution. 

EXPANSION

Building network of omnichannel solutions.
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INDIA AND EUROPE

•  Pilot/Market Development testing is ongoing.

•  India started testing in July 2020.

•  Europe testing is just getting under way. 

2020 FOR CANADA

•  Launched in Spring 2019.

•  UMS increased more than 1,500% YoY.

•  Active Consumers up > 800% YoY.

•  Active Merchants increased > 400% YoY to 
approximately 1,500.

EXPANSION

Tapping into a global market.

SEZZLE INC INVESTOR PRESENTATION 2020   |   16

F
or

 p
er

so
na

l u
se

 o
nl

y



FINANCIAL CAPITAL 


Supports growth and expansion throughout the Company.

•  Equity capital raise. US$60.0 million raised in July 2020 to 
support the growth strategy and strengthen the balance sheet. 

•  New debt facility. US$250 million receivables funding facility led 
by Goldman Sachs. Transaction closed on 11 February 2021.

 
o  New facility lowers funding costs, increases funding 

capacity, and extends maturity. 


HUMAN CAPITAL 


Our most important asset more than doubled in 2020. 

•  Brought in senior executives with large enterprise experience 
to build on our momentum and execute strategic initiatives.  

•  Significant additions in product development, sales, and 
marketing. 




US$60,000,000




Follow-on Equity Offering




Sole Lead Manager, 
Bookrunner 

& Underwriter

EXPANSION

Growing and diversifying our 
key pieces of capital.
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US$250,000,000




28-Month Receivables 
Funding Facility







Underwriters
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Innovation




ENGINEERING THE MOST 
CONSUMER-FRIENDLY 
PRODUCT ON THE MARKET.


INNOVATION
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Sezzle Up is an “upgraded” version of the Sezzle 
experience:

•  Allows consumers to build their credit 
scores. No other Buy Now Pay Later 
company offers this solution.

•  Provides access to Sezzle Anywhere.

•  Consumers can see their credit limit and 
unlock additional purchasing power.

•  Primary payment processing method is ACH.

INNOVATION

Co-pilot to financial 
empowerment.

Build credit for 
your future with 
Sezzle Up.
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INNOVATION

Tooling for the 
Merchant.
SEZZLE SPEND

•  Rewards program used to enhance a merchant 
marketing campaign. 

•  Can be leveraged as exclusive for the 
merchant or open to all our retail partners.

VIRTUAL CARD, IN-STORE

•  Seamlessly integrating in-store with our 
virtual card allows for rapid installations.

•  SMB’s have the most to gain with our 
expansion into brick-and-mortar retail. 

•  A frictionless, touch-free payment method 
available in Apple Pay and Google Pay. 
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INNOVATION

Pioneering strong partnerships.

GIFT CARD

•  Partnership with InComm.

•  Allows Sezzle Up users to shop 
at ~ 75 top brands without 
Sezzle having a direct 
partnership.

LONG-TERM INSTALLMENTS

•  Partnership with Ally Lending, 
subsidiary of Ally Financial (NYSE: 
ALLY).

•  Ally Financial is a leading digital 
financial services company in the US 
with over US$180B in assets.

•  Potential to expand our relationship 
with merchants and consumers 
without adding balance sheet risk to 
Sezzle.  

•  Expected to launch in the 1H21.  
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Empowerment


CREATING SOCIAL IMPACT FOR THE GOOD OF 
ALL STAKEHOLDERS.

EMPOWERMENT
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EMPOWERMENT

For the good of all stakeholders.
SUPPORTING A CULTURE OF PURPOSE

•  As a Public Benefit Corporation (PBC), we are committed 
to making a positive, social impact.  

•  Goal to become a Certified B Corporation.

CONNECTING THE COMMUNITY THROUGH SOCIAL 
GOOD 

•  Our dollar-for-dollar charitable match program 

encourages employees to contribute.

•  Launched Sezzle Scholars program for minority students 

in technology.

•  Minimizing our carbon footprint.

o  Will be certified carbon neutral by Climate 
Neutral. 

o  In coordination with Trees for the Future, we have 
committed to planting one tree for every new, 
active user. 




1st PBC
In the BNPL 

space
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EMPOWERMENT

People are our greatest asset.

•  Diversity, Equity and Inclusion (DEI) Committee 
formed to ensure three key areas for Sezzle: (1) 
representation and retention, (2) inclusive 
experience, and (3) external impact. 

o  Broadened applicant pool by partnering 
with Diversity Jobs Board, AchieveMPLS, 
Black Virtual Career Fair, and local 
colleges. 

o  Established a number of Employee 
Resource Groups such as, Sezzle Pride and 
the Women of Sezzle.

•  Sezzle averaged a 95% overall happiness rating by 
its employees during 2020 (survey conducted 
monthly). 

•  In 2020, introduced a new short-term incentive plan 
for employees so that all may become 
shareholders. 

SEZZLE INC INVESTOR PRESENTATION 2020   |   24

F
or

 p
er

so
na

l u
se

 o
nl

y



E M P L O Y E E S

•  Mandatory work-from-home policy and suspended all 

business travel.
•  All necessary systems to support a fully remote team.
•  Unlimited sick time for anyone experiencing symptoms.



C O N S U M E R S

•  Expanded fee forgiveness and payment flexibility 

programs.
•  Allow Sezzle shoppers up to two free reschedules per 

order.
•  Continue to evaluate additional payment flexibility to 

support our shoppers.

M E R C H A N T  P A R T N E R S

•  Increased support and communication.
•  Raised the bar for our merchant 

partners.
•  Collaborating with purpose-driven 

merchant partners.
o  Partnered with Ministry of Supply 

to gift protective masks and 
professional clothing to those 
preparing for job interviews, 
pursuing fresh starts or simply in 
need of new, quality clothing.

EMPOWERMENT

Quickly adapted to Covid-19.
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COVID-19 Hardship Requests (7 Mar 2020 - 17 Feb 2021)
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EMPOWERMENT

Doing good through governance.

REGULATION

•  Proactive outreach by most senior levels of management 

with regulators at the federal, state, and provincial levels.

•  Discussions have been well received because of Sezzle’s 
consumer-friendly product. 

RISK AND DATA MANAGEMENT 

•  In-house Sezzle engineers built and continue to maintain 

Sezzle platform systems in order to mitigate risks. 

•  Risk and data management are extremely important for 
reputation, customer confidence, financial stability, and 
safety. 

•  Sezzle’s Fraud Detection System is a proprietary system 
developed to identify fraudulent attempts. The success of 
this system allows us to have one of the highest approval 
rates in the industry. 

Balancing purpose with 
financial performance. 

Creating sustainable value 
for all stakeholders, requires 
a steadfast commitment to 
transparency and good 
corporate governance. 
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Preliminary 
Financial 
Performance



EMPOWERMENT
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•  Merchant fees represented 81% of Total Income for 2020.
•  Total Income for 2020 increased 272% YoY. 


FINANCIAL PERFORMANCE

•  NTM rose 1,975% YoY to US$12.4M in 2020. 
•  NTM as % of UMS increased 120bps in 2020 compare to 2019.


Rapid growth and margin improvement.
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1 Sezzle Income includes all Merchant Fees and Reschedule Fees and is net of Loan Origination Costs, recognized in the consolidated historical statement of operations over the average duration of the 
underlying installment payments receivables using the effective interest rate method. 
2 Cost of Income primarily comprises payment-processing fees paid to third-party payments processors (2.0% of UMS in 2020 compared to 2.4% in 2019), customer communications costs and merchant 
affiliate program and partnership fees. 
3 Net Transaction Loss is calculated as the expected provision and actual losses against installment payments receivables and Reschedule Fee losses to be incurred, less consumer fees collected. Consumer 
fees comprise non-waived Account Reactivation Fees, net of the expected cost of uncollectible accounts attributable to Reactivation Payment Fees. Per the consolidated historical statements of operations, 
this is the net of consumer Other income and Uncollectible accounts. In 2020, the provision for uncollectible accounts was 2.3% of UMS, which was offset by account reactivation fee income (1.1% of UMS).


FY2020

1 2 3

$49,659$000’s ($22,490) ($10,459) ($4,303) $12,408

0.3% 0.5% 0.3% 0.0% 1.2%
Change 
since 2019

FINANCIAL PERFORMANCE

Positive trends in NTM.
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FINANCIAL PERFORMANCE

Positive Net Transaction Margin.

1 Sezzle Income includes all Merchant Fees and Reschedule Fees and is net of Loan Origination Costs, recognized in the consolidated historical statement of operations over the average duration of the 
underlying installment payments receivables using the effective interest rate method. 
2 Cost of Income primarily comprises payment-processing fees paid to third-party payments processors (2.0% of UMS in 2020 compared to 2.4% in 2019), customer communications costs and merchant 
affiliate program and partnership fees. 
3 Net Transaction Loss is calculated as the expected provision and actual losses against installment payments receivables and Reschedule Fee losses to be incurred, less consumer fees collected. Consumer 
fees comprise non-waived Account Reactivation Fees, net of the expected cost of uncollectible accounts attributable to Reactivation Payment Fees. Per the consolidated historical statements of operations, 
this is the net of consumer Other income and Uncollectible accounts. In 2020, the provision for uncollectible accounts was 2.3% of UMS, which was offset by account reactivation fee income (1.1% of UMS).
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•  Raised US$58.0M (net of costs) via an equity 
raise in July and August of 2020.

•  In February 2021, refinanced receivables 
funding facility with a new 28-month US$250M 
facility.

o  Lowers borrowing costs,
o  Extends maturity, and
o  Increases capacity.

•  Each additional dollar of capital supports 
US$14 of UMS. 

FINANCIAL PERFORMANCE

Capitalized for the future.
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Select Balance Sheet Data
(US$000's) 31 Dec 2020
Cash and cash equivalents $84,285
Restricted cash $4,819
Total cash $89,104

Line of credit ($100M) $40,000

F
or

 p
er

so
na

l u
se

 o
nl

y



2021 UMS OUTLOOK
ANNUALIZED RUN-RATE OF 



US$2.5B 
BY END OF 2021


(A$3.2B1)

FINANCIAL PERFORMANCE

Notes: 1) A$ to US$ exchange rate of $0.7913 

January’s UMS totalled US$117.8M - the 
Company’s best month ever and 65% above the 
average monthly UMS for 2020.

Continued investment in key near-term growth 
initiatives:

•  Large enterprise merchants
•  Sales and marketing
•  R&D and product enhancement
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Questions & 
Answers
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Appendix 
PRELIMINARY 
CONSOLIDATED FINANCIAL 
STATEMENTS







APPENDIX
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Thank You
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Preliminary

Consolidated Balance Sheets
APPENDIX A
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Preliminary

Consolidated Statements of Operations
APPENDIX A
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Preliminary

Consolidated Statements of Cash Flows
APPENDIX A
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Preliminary

Consolidated Statements of Stockholders’ Equity (Deficit)
APPENDIX A
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