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Important Notice and Disclaimer

This document has been prepared by Pushpay Holdings Limited (“Pushpay”) solely to provide interested parties with information about Pushpay and its activities, including the acquisition of Resi Media LLC (“Resi”). Byreceiving
this document, you agree to the terms set out in this Important Notice and Disclaimer.

Statements made in this document are made only at the date of this document. The information in this document is subject to change without notice.Except as required by law, Pushpay has no obligation to update any aspectof
this document if information changes.

The information in this document is of a general nature only and is not a complete description of Pushpay or Resi. This document is not, and does not contain the information required to be included in, a product disclosure
statement, prospectus or other disclosure document for the purposes of the Financial Markets Conduct Act 2013, the Corporations Act 2001 (Cth) or other applicable law.

The distribution of this document in some jurisdictions may be restricted by law. You must comply with any such restrictions. Any failure to comply with such restrictions may violate applicable securities laws. This document
may not be released or distributed in the United States.

This document is not a recommendation or offer of financial products for subscription, purchase or sale, or an invitation or solicitation for such offers.Pushpay shares are not registered under the United States Securities Act of
1933 and may not be offered or sold in the United States except in transactions exempt from, or not subject to, registration under the Act and applicable United States state securities laws.

This document is not, and is not intended as, investment, financial or other advice and must not be relied on by any prospective investor.It does not take into account any particular prospective investor’s objectives, financial
situation, circumstances or needs, and does not purport to contain all the information that a prospective investor may require. Any person who is considering an investment in Pushpay should obtain independent professional
advice prior to making an investment decision, and should make any investment decision having regard to that person’s own objectives, financial situation, circumstances and needs.

Past performance information contained in this document is given for illustrative purposes only and should not be relied on as, and is not, an indication of future performance.

This document may contain forward looking statements with respect to the potential financial condition, results of operations and business, and business strategy of Pushpay. Information about the future, by its nature, involves
inherent risks and uncertainties. The assumptions on which Pushpay based its forward looking statements may not be correct. Pushpay’s business and operations may be affected by factors not currently foreseeable by Pushpay
or beyond its control. Accordingly, forward-looking statements may not be realised. Nothing in this document is a promise or representation as to the future or a promise or representation that a transaction or outcome referred
to in this document will proceed or occur at all, or on the basis described in this document. Statements or assumptions in this document as to future matters may prove to be incorrect.

A number of financial measures may be used in this document and should not be considered in isolation from, or as a substitute for, the information provided in the financial statements available at

https://pushpay.com/investors.

The financial data in this document includes certain measures that are not recognised or calculated under an applicable set of accounting principles. Such measures are commonly referred to as "non-IFRS financial information"
or "non-GAAP financial measures". In this document, these measures include EBITDAFI. Pushpay believes this non-IFRS financial information provides, and these non-GAAP financial measures provide, useful information to
users in measuring financial and business performance. The non-IFRS financial information and these non-GAAP financial measures do not have a standardised meaning prescribed by International Financial Reporting
Standards and, therefore, may not be comparable to similarly titled measures presented by other entities, nor should they be construed as an alternative to other financial measures determined in accordance with IFRS.
Investors are cautioned, therefore, not to place undue reliance on any non-IFRS financial information or non-GAAP financial measures and ratios included in this document.

Certain market and industry data used in connection with this document may have been obtained from research, surveys or studies conducted by third parties, including industry or general publications. Neither Pushpay or its
directors, officers, employees, representatives or advisers (“Representatives”) have independently verified any such market or industry data provided by third parties or industry or general publications. Information about Resi
Media LLC’s financial performance and key statistics is based on unaudited information provided by Resi Media LLC.

To the maximum extent permitted by law, none of Pushpay and its Representatives makes any representation or warranty, or provides any undertaking, in relation to any information provided in this document (including as toits
accuracy, completeness or materiality). To the maximum extent permitted by law, Pushpay and its Representatives shall have no liability of any nature (including in contract, tort (including for negligence), equity, common law,
under statute or otherwise) for: any errors or omissions in this document; or any failure to correct or update this document or any other written or oral communications provided in relation to this document; or any claim, loss or
damage (whether foreseeable or not) arising from the use of any information in this document or otherwise arising in connection with this document or the information contained in it.
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Agenda

Session

Pushpay presenter(s)

CEO introduction and Group strategy

Molly Matthews, Chief Executive Officer

Resi product demo

Paul Martel, Resi Chief Executive Officer

Culture and operations

Molly Matthews, Chief Executive Officer

Fireside chat with St Raymond Catholic Church

Stephen Lenahan, Catholic Market Sales Manager

Sales and marketing

Steve Basden, Chief Growth Officer and Shanda Boyett,
Director of Corporate Marketing

Product and innovation

Aaron Senneff, Chief Technology Officer

Pushpay product demo

Stephen Lenahan, Catholic Market Sales Manager

Q&A with Pushpay management

Molly Matthews, Chief Executive Officer
Steve Basden, Chief Growth Officer
Aaron Senneff, Chief Technology Officer
Kevin Kuck, Chief Operating Officer
Shane Sampson, Chief Financial Officer
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Verticals

Tomorrow

Churches

Non-Denominational,
Denominational and Catholic

NPO | Corporate |

Education

Localisation

K-12, College Campus
Alumni Associations

Product Offerings
Events [ missions
Mobile apps

Volunteer management
Live streaming

Encoder / decoder hardware
Multisite broadcast
Analytics

Groups

HR software

Bookkeeping software
Music licensing

Giving

Bible study

Texting

Geographic Expansion

Website (CMS)
Engagement software (CRM)
Event management
Ticketing

Volunteer mobilisation
Crowdfunding
Payments / donations
Membership / dues
Branded credit cards
Background checks
Video on-demand
Tokenisation
Microlending

e Multilingual (localisation)
e Currency conversion
e Cryptocurrency transaction

Tuition / dues

Parent [ teacher
curriculum review
Student body voting
Sports program funding
Audio / textbook licensing
Sororities and fraternities
membership and dues
Class attendance
Homeschool co-ops /
networks

Study groups

Tutoring

US/NzZ/CA/AU

South East Asia | South America | Europe






Resi offers resilient video streaming solutions

<§>Re§

Key products

FY21 key metrics™

Resiis a high growth SaaS company
specialising in high-quality transmission
for web and multisite streaming offering
end-to-end solutions to customers

Resi has a strong foothold in the US faith
sector with over 70% of the Outreach 100
churches using Resi products?

Resi also has expanding customers
outside the faith sector, including in the
corporate, education, sports and live event
streaming markets

Founded in 2016 the company has 124
employees and operates out of offices in
Westminster, Colorado, US and Plano,
Texas, US

(1) As at 31 March 2021
(2) Outreach Magazine’s 100 largest churches in America in 2020

Live streaming

Multisite streaming
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Hardware - encoders & decoders

§$12.9m

Annual recurring revenue (ARR)

101%

Revenue growth vs FY20

3,374

Total customers

314%

Customer growth vs FY20

>100%

Net revenue retention



Enhancing our ChurchStag offering

Giving and donor management Church management
Engage new donors => Comprehensive church
Increase recurring giving management system
Remove barriers to =>  Groups, Events, Check-in, Service
generosity Planning and Processes
Web, mobile, text, => Giving dashboards and analytics
cash/check e—
% Church
7 ChurchStaq
Church App Streaming services
=> Increase participation
=> Access church media => Digitalisation of church communities
=> Targeted communication => Enhanced engagement
=> Groups and calendar => Data touchpoints
=> Pre-check










Mission:

“To be the preferred provider of mission
critical software to the US faith sector”

Purpose:

“To bring people together by strengthening
community, connection and belonging”

@. 1



Our Core Values
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People-focused - We value relationships and choose to put others first

Teachable - We are always growing ourselves and improving our Company and
offerings so we lead with innovation

Driven - We are compelled to achieve excellence in all that we do

Simplicity - We solve complex problems with solutions that clarify, add value
and make things easy

Generosity - We are dedicated to sharing our time, efforts, expertise and spirit

in order to better our community and our Pushpay team
12



Committed to customers and employees
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Caring for our people

e Pushpay offers fair and competitive salaries
and benefits

® Pushpay supports employees during difficult
times with an employee assistance program
and paid time off for family leave orillness

e Pushpay offers a mentorship program, a
Company-funded book club, robust and
executive sponsored employee resource
groups, volunteer opportunities through our
Pushpay Cares initiative, and local social
events to enhance culture and encourage | !

')
cross-collaboration ) Pushpay Cares Grocery Delivery
@ y “ Redmond, Washington, US
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. Giving Platform

App Provider

. Church Management System (ChMS)

IV

Landscape

L

Compe

©

Resources to execute

Challengers

Leader

ChurchStaq

Planning Center

. ACS Realm .
Shelby Systems Subsplash
‘ ‘ Tithely
Faithlife
FellowshipOne Ministry Platform
EasyTithe . Aware3
. . Vision2
Church Contribution . Rock RMS
. Accounting . Breeze
SecureGive
Online Giving
Niche Visionary

Completeness of solution

18



Pre-sales - Lead qualification

e Transition from outbound heavy
to inbound heavy

® Increase conversion rate

e Optimise spend

® Reduceturnover

19



Sales - Training and development

e Master Level Certifications in:

©)

©)

©)

Conversational intelligence
Product knowledge

Prospecting

Discovery

Presentation and demonstration

Closing

20



Catholic Business Case

. _ . 17k Parishes
e 23%” of the US population considers itself to

| ()
be Catholic
® [n201627% of US faith giving generated from

Catholic services, totaling USS$30 billion** estimated US$330 million

e FEstimated 17,000 parishes™ " in the US, which skew annual revenue opportunity

more heavily to medium and large churches E \/ Q?
e Catholic churches know they need to embrace g

technology 50/50
between software and
* Central Intelligence Agency (2018). The World Factbook p ro CeSSi ng
@ **IBISWorld 21

“** Center for Applied Research in the Apostolate (CARA), Georgetown University | Frequently Requested Church Statistics



Catholic competitive landscape

e Currentsolutions are dated, lack features, are not

mobile-friendly and not cloud-based
“I'am using a legacy solution and it is

e Parishes are generally dissatisfied with current the worst program on the face of the
earth...It’s like ninety-year-old
tools and ready for a change programming. | can’t even describe it.”

e Catholic branded or customised solutions are  Parish Administrator

clearly preferred by Catholic parishes

There is an opportunity to provide a modern

technology solution.

22



Catholic strategy

Executing a product development and

go-to-market plan:

Catholic specific features

Catholic look and feel - nomenclature
Whole platform multi-lingual support
Catholic product branding
Catholic-focused go-to-market teams in

Marketing, Sales and Customer Success

% ParishStag

Everything your parish
needs to manage, donate,
engage, and ensure the
success of your mission.

Serving more than 11,000 organizations

P
}‘ﬁ e St. Anthony of Padua
s CATHOLIC CHURCH

23
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Wehave a strong brand

70

say Pushpay is the best or one of the better brands

@ Pushpay

25



~ .
=" How is Pushpay
(_ strengthening

—

) our brand?

-

| —

Q@ Pushpay

Simplicity
Differentiation
Customer Focus
Extensibility

Business Results

26



New brand architecture

@ Pushpay
|

% ChurchStaq

@ Pushpay

% ParishStaq

@Resi

e Simplicity
e Differentiation

e Customer Focus

e Extensibility

Business Results



New brand architecture

e Simplicity
e Differentiation
@ Pushpay
| e (Customer Focus
|

% ChurchStaq % ParishStaq OtherStaq Resi ® EXtenSIblllty

Business Results

@ Pushpay



New look and feel

Hop to It. Enter our . SimpliCity
¥ o0iem .

EGG-CELLENT

e Differentiation

e Customer Focus

e Extensibility

e Business Results

29



New website
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A Sneak

Peek

Simplicity
Differentiation
Customer Focus
Extensibility

Business Results

30



A Competitive Snapshot

Tithely

@ ploningeenter -
ACSTechnologies.

A flexible system It -changing.
to meet the needs i e
of your church
Yy e
Planning Center is a set of software tools to
help you organize information, coordinate

events, communicate with your team, and
connect with your cony

Increase B
Grow your church.

G 8 A &) MinistrySmart

Video overview CONFERENCE Y

Join us for our first virtual training conference! N

The Do-It-All Platform for
Do-It-All Pastors or

ithout doing it all yourself. aithiife Equi fes all the apps
iprest jour church needs in one latform.

Loam how you can get frse setuo including data migration rainng, & mor (S3000 valus) Tak wih our team now >>

A Prosuct . Sooun Rasourcan Demo prong o
'

Big ministry impact
just became easier.

Introducing tha newest way o manage your parish needs.
Tiime is a sute of tools made for pastors and parish
leadrship.

L )
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A Competitive Snapshot

iPhone 12

Blast past fast.

Unlimited movies,/ TV
shows, and more.

Waigh anywhere. Carcel anytime.

iPhone 12 Pro

s aleap year.

Enjoy on your TV.

Watchon'sn
Chromecast

o Bmpe L0l

e o SSSSS\ WS

Q orodcs mnwies Besowcs St Gats Oevloge [T [ p——

Success anywhere,
Dreamforce
everywhere.

& ALTAR o s for s iy i seaming
onthe e SaSocRs
Oracle Cloud Oracle Cloud ===
Infrastructure Applications “Oracle Cloud gave “
Highly Automated and Secure. ‘Complete Suite of Integrated Apps. Us 20% better pr\ce—performance
0dec winep ol CEO James S ac oter 15 eaders ey on racle q -
B ot costit e anar coctsemagand | e rocurament Frofect PatoloManagaectand | Goosivmmenre CRM Solutions to Maximize
o Yowercoss and i
‘operaiions and spend ess with database,platiorm, and improve controls. Social Impact
nBcure services runing In pUb egions and
stoter dts cont
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| use onl

@ Pushpay

}

Meet ChurchStaq

Grow generosity and engagement with one

powerful suite of easy-to-use giving, church S 4

Illllllilg(‘l)l(‘lll and (‘Ilg}lg(‘lll(‘lll tools.

EXPLORE THE STAQ

+65%

Encourage Giving

average increase in digital
giving with Pushpay 2 iz 4
206 Oy
Give your community the comprehensiy Gie

giving solution they've been waiting for

giving and make administration simple

78t & 154,
monthyy,

{1‘ & n EvE

CHURCH DIGITAL GIVING CHURCH APP DONOR
MANAGEMENT DEVELOPMENT

33



[ JEl
How a Commuriity.
Came Together to
Build a Place for:

Lorem Headline.
= bl

something tangible.

@ PARKSIDE
[S BIBLE CHURCH

* ChMS - Needs List

 E—
Lorem ipsum intro goes here about
how we used digital tools to build

« Volunteer Scheduling

1-844-PUSHPAY

Big CTA: Digital
Giving for Churches
Lorem Ipsum

35+ 27
A Quick Hit Description A Quick Hit Description A Quick Hit Description

500%

Want to get

A Quick Hit De i
b people to convert?

Remind them why
they want to chat
in this sentence.

We Pave the Way for Deeper
Engagement with Lorem
Customer Base. Use Our Sample
CTA to Measure Your Ipsum!

34
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Colorado Springs Innovation Event




Pushpay at AWS
DeepRacer

These events provide
opportunity for technical
professionals to learn critical
new skills and exercise
Innovative new practices.







Innovation
starts with a
deep customer
understanding

G







% ChurchStaq

Giving & Donor Management My Church App

v v

G

Engage new donors

Increase recurring giving
Remove barriers to generosity
Web, mobile, text, cash/check

Increase participation
Access church media
Targeted communication
Groups & calendar
Pre-check

S 200 20 2

3

Church Management

- Comprehensive church
management system

=> Groups, Events, Check-in,
Service Planning & Processes

- Giving dashboards & analytics

42



Encouraging participation
outside of the four walls
of church

Pushpay gets communities plugged in and involved. Users can
find small groups in their area and other events happening
throughout the week. Customers can make sermon content or
livestream available for people to catch up on a missed service if
they couldn’t make it on Sunday.

G

—_—

CENTRAL & &~ Thanks you everyone who helped

Thank you everyone who helped

Central Church had a vision of building a
school in Haiti: Here's what happened!

READ MORE

$40K $106K 1,877

project goal total raised students served

Thank you everyone who
helped

Our Haiti School Campaign was a
huge success

Pastor Bertrand was inspired to visit Haiti
by one of Central church members who
had given up a high-end corporate lifestyle
to minister to children in Haiti the past 20
years. What Bertrand Smith saw there

) ) shook him. He knew he and his church
The meaning of redemption Fesded 16 take setion.

Pastor Bertrand

SERMONS (> Share 5

$40K $106K 1,877

\




The industry exclusive LEAD mobile app

€D

LEAD.
Know the story of your people OPEN

1.8 6 & $%¢

View and contact Quickly understand Connect with members
your people their involvement of your groups

44



Seamless
workflows
between tools -
connecting the
ecosystem

Add new member

Type

Person @ Organization
Organization name

Ace Rentals Inc.

Email

e
Porson @ Orgnston

Organzaton ame

reception@acerentals.com

Ace Rentals . ®

Mobile

recepton@acerentals com 705495002

Maling adress

+17056639831

1045 Moadow Stoet

Mailing address

1405 Meadow Street

Uritod States of America v

Portland

Oregon

45



Pushpay’s suite
will continue to
help churches
engage and
increase online
community

46
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NO one is
Investing more to
serve the Catholic
Church than
Pushpay

Late in 2019, our Company leadership
agreed to a multi-million dollar, multi-year
investment to become the platform of
choice. In 2021 and beyond, we will add
nearly 50 roles in our Company
specifically to better serve the US
Catholic church.
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Pushpay vv|l?b

the tool of chol
~for measuring,
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tephen Lenahan,
Catholic Market Sales Manager
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