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http://www.southerncrossaustereo.com.au/
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FY20 FY21 FY22 FY23*

Digital Audio Transformation Maintenance Property
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Leverage ratio calculated under Syndicated Facility Agreement definition
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Dec 19 Jun 20 Dec 20 Jun 21 Dec 21 June 22 Dec 22

Banking Covenant Leverage Ratio (LTM EBITDA)
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2017 2018 2019 2020 2021 2022

Source : Gfk – the official data provider . Total metro panel Comm Radio and DAB+, P10+, Cume Reach Mon-Sun 0.00-24.00
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1 GFK – 5 cap cities, Cume audience All People 10+ (incl DAB), Survey 8, 2021 v Survey 8, 2022.  GFK – 5 Cap Cities, share of audience People 10+ (incl DAB). 

Commercial Radio & Audio & Audio

#5 2019 #6 2019 #7 2019 #8 2019 #1 2020 #2 2020 #6 2020 #7 2020 #8 2020 #1 2021 #2 2021 #3 2021 #4 2021 #5 2021 #6 2021 #7 2021 #8 2021 #1 2022 #2 2022 #3 2022 #4 2022 #5 2022 #6 2022 #7 2022 #8 2022

SCA NOVA ARN NINE
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Source : SCA Internal data
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Source: Firebase Analytics, stream start event counts. Feb 2021 – December 2022. Podcast plays = player_stream_start. Radio plays = Radio_player_stream_starts & live_show_player_stream_starts. Only counts 
streams from logged in users of the web player
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1 Public Interest News Gathering
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