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ARB INTRODUCTION:
COME A LONG WAY

1987

ARB Corporation Ltd
acquired the business from
ARB Engineering Pty Ltd
and listed on the ASX

1991

1975 1976

Business established ARB Engineering Pty Ltd Inc.
(private company)

reous I |

Air Locker Inc. established
in seattle, WA, USA

BUSHRANGER

4x4 GEAR

2003
Acquired Kingsley
Enterprises Pty Ltd

2008 2005
Acquired Australian Established Off Road
distribution rights of Thule Accessories Ltd Thailand

2019
Established ARB New Zealand

2016
Established ARB Middle
East if.z.e. in UAE

.

2020
Aquired Pro-Form business

il

2014

Air Locker Inc. established
second branch in
Jacksonville, USA

2009
Established ARB Off
Road Ltd in Thailand

Established ARB Europe
s.r.o. in Czech Republic

Acquired SmartBar

2020
business

Aquired Truckman business
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ARB SNAPSHOT (ARB

Years Industry Experience Employees Worldwide Countries Distributed In
- EST 1975 - 8 International Offices

e ———— J'.- -

) 4X4 ACCESSORIES




OVERVIEW OF OPERATIONS

MANUFACTURING
AU

EN

TH

NZ

DISTRIBUTION CENTRES

AU

USA

Cz

UAE

—
e e - -

- -

W National Distribution Centres
¥ International Distribution Centres




4X4 ACCESSORIES



PERFORMANCE
LAST 10 YEARS

Sales Revenue
10 Year CAGR of 10.0% to FY2022

m First Half = Second Half

750

500

Dollars ($millions)

250

0 |
FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023



PERFORMANCE
LAST 10 YEARS

Net Profit After Tax
10 Year CAGR of 12.2% to FY2022

m First Half = Second Half

125

Dollars ($millions)
o . )
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FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023



PERFORMANCE
LAST 10 YEARS

Dividends per Share
All dividends fully franked

= Interim Dividend = Final Dividend

75

950

Cents

25

O
FY2013 FY2014 FY2015* FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023

* Excludes a special dividend of $1.00 per share paid in FY2015



9SALES REVENUE SUMMARY

525 502

500 445
351

S million
w
(= ]
o

M Australian Aftermarket ® Exports = OEM TOTAL SALES

Australian
Aftermarket

YTD FY2023 v YTD FY2022 TOTAL SALES 10



® ARB Resellers / Stockists

ARB BRANDED
STORES ACROSS
AUSTRALIA

STATE
DISTRIBUTION
CENTRES

CHANNELS
TO MARKET

(ARB)

ARB Stores

Authorised
Resellers

Automotive
Dealerships

Commercial




STAFF MANAGEMENT
AUSTRALIAN AFTERMARKET

:E ITIATIVIES
O

@pedited Induction
)

Program
-
@ [

EThai Employees'

Bronze 1-6 Months

Silver 6-24 Months

@ Career Paths
)
E Gold 24-36 Months
International Workers
ﬁ) Platinum  36-48 Months
Fitter Pathway

Program

Workshop Manager 48+ Months

12



ARB TOYOTA FAMILY VIDEO

13



AUSTRALIAN NEW VEHICLE SALES
YTD FY2023 V YTD FY2022

New Vehicle Sales

YTD FY2023 v YTD FY2022

+15%
30K

20K

+21%

10K +104% +16%

+29% 17%

OK
Ranger Hilux D-Max Triton Prado LCWagon MU-X Everest LC Ute

Sales of 4x4 pick-up vehicles remain strong this financial year. Particularly the Ford Ranger and Toyota HilLux.

The positive recovery of the Land Cruiser Wagon post model change has also been a highlight.

BT-50

-55%

Navara

14



DISTRIBUTION TO MARKET
EXPORT

SALES & DISTRIBUTION
CENTRES

1 2 5 = ® ARB Resellers / Stockists

COUNTRIES
DISTIBUTED IN

15



EXPORT
KEY MARKET DEVELOPMENT

. g 5
. =
< =~ ot
~ / e e AR Sl

NITED KINGDOM NEW ZEALAND EUROPE

TRUCKMAN PROFORM /7 BEAUT UTES

Ongoing volatility concerns due to
unstable political and economic

. Pick-up sales are beginning to recover, Moderate improvement in the 4x4

but not yet back to historical levels. aftermarket business. -
« ARB product integration into UK « General improvement in new vehicle conditions.

business progressing well. sales. + Vehicle availabllity remains a
« B2C ARB dedicated eCommerce « Ford Licensed Accessories program challenge.

platform now live. www.arb4x4.co.uk progressing well. Commercial fleet opportunities.
Proform manufacturing integrated into Product portfolio diversification
ARB's Corporate ERP system. for EU market. 16



OUR STORY




4x4 ACCESSORIES

Accessory Products ccessory Products ted Accessol
(AAP)*" (AAP)"," Products (AAP)",*

TOYOTA @ PILOT RETAILSTORE = E-COMMERCE FORD

TRAILHUNTER SEATTLE, WA WEBSITE PARTNERSHIP

« Toyota USA to release a new halo « On schedule. . Site largely complete. « USA specification Ford Ranger
platform of Tacoma. - Exterior design approved by « Testing well underway. due for release later this year.

. First teaser release of the council. « Expecting a Q3 2023 release. « Common ARB parts to rest of
Trailhunter model featured two « Interior remodeling has world vehicle will be offered by
ARB branded products. commenced. Ford.

« Full release in May 2023. « Store opening expected Q1 2024. . Further programs for Bronco in

process.

18



CURRENT OE PARTNERS

ISU2U

&

©

RIVIAN

« OEM business performing as

expected.

« Multiple long-term programs in

progress.

« New contracts won.
« Expanding internationally.

« Resource hungry work.

19



CAPITAL EXPENDITURE
10 YEARS

Capital Expenditure

Dollars ($millions)
Major Capital Expenditure in recent years includes:

- Retail store upgrades (ongoing)
Manufacturing equipment (ongoing)

\ Land & Buildings Plant & Equipment
~ FY2013 7.0 8.0

—

<’~ FY2014 10.3 6.0

O

E FY2015 32.8 13.7
(i) FY2016 3.2 12.7
@U FY2017 10.6 9.7

% FY2018 28.0 12.1
@j FY2019 12.7 10.9

%Yzozo 7.6 10.1

[ ]

Melbourne, AU Head Office (FY2015)

Thai Global Distribution Centre (FY2017-FY2019)
Melbourne, AU National Distribution Centre (FY2018)

% FY2021 20.1 13.0 Thai factories (FY2021 - FY2022)
’ Ey2022 44.5 13.6 NZ factory (FY2022 - ongoing)
Melbourne, AU Head Office Redevelopment (FY2022 - ongoing)

& FY2023 54.7 21.8

F’cast Melbourne, AU National warehouse (FY2023)
TOTAL 231.7 131.7

20



OPERATIONS UPDATE (ARB)

PLANNING FOR GROWTH WITH STRONG BALANCE SHEET AND CASH FLOWS

Redevelopment of Kilsyth Head
Office
- Engineering building complete
- 1st stage Head Office Dec23
- 2nd stage Head Office 2024
- New showroom 2025

Thailand 36,000 sgm increased
_ facility

= - Completed Dec22

— - Factory fitout 2023

| New Zealand 11,000 sgm
=g iNCreasing to 15,000 sgm with a
retail store

- Early 2024

(¢

Artist’s imp E



ARB ENGINEERING

—

—

Fabricated Metal, Electrical Analysis,
Forming and Safety Testing & Validation, as
well as Design

and Adhesives

Engineers in
1 1 5 Australia / Thailand
/ USA / NZ

Multi Year Programs
Coming to Market in
2023

Plastic & Glass Forming, Vehicle & Suspension Driveline Systems and
Analysis

Machining Processes
22



ACCESSORIES

03/21 160+ xR >

Maintaining a Strong
Relationship

Program Launched High-Quality & Integrated Exhaustive Testing & Fitment by
ARB Accessories Validation Program Ford or ARB

.......... o
<3| s

Product range has New Fleet ARB Stores ARB Brand
expanded Opportunities Embedded Support Strength 23



BUSINESS FOC

Execution of US Strategy

@

Inventory Levels & Availability

U

\

’

Fitting Resources & Capacity

Aftermarket expansion through
upgraded retail stores

P

Macro-Economy




BUSINESS FOCUS

IMPORT - Average International 40' Container Cost (AUD)

16,000

14,000

12,000

10,000

8,000

6,000

4,000

2,000

Door to Door Avg Container Cost (AUD)

ARB imports between 100 to 300
containers per month.

Shipping costs have moderated
since the COVID driven peaks
during the second half of calendar
2022.

The cost of key shipping routes
from Asia to Australia are returning
to historical levels.

Shipping costs into and out of

New Zealand remain at elevated
levels.

25



OUTLOOK

The Company maintains a positive outlook based on its continuing strong customer order
book, which is in line with order levels throughout 2022.

ARB is focused on supporting export markets and pursuing various market opportunities, whilst
managing input costs and global supply chain pressures.

The Board believes ARB remains well positioned to achieve long term success through:

Strategic partnerships with
key Original Equipment
customers in Australia and
internationally.

New product development

with a number of new and

innovative products to be
released in 2023.

Lo

Increased distribution and

Expansion of the Australian
Aftermarket through new and
upgraded retail stores and

i

A well balance management

manufacturing capacity to
accommodate future
growth.

team with a blend of long-
term ARB and experienced
external executives.




_ DISCLAIMER \ARB)

Ghis presentation has been prepared by ARB Corporation Limited (ARB). The information in this presentation is current as at 3 May 2023.

\his presentation is not an offer or invitation for subscription or purchase of securities or a recommendation with respect to any security. Information in
this presentation should not be considered advice and does not take into account the investment objectives, financial situation and particular needs of
N investor. Before making an investment in ARB any investor should consider whether such an investment is appropriate to their needs, objectives and
Circumstances and consult with an investment adviser if necessary. Past performance is not a reliable indication of future performance.

CQRB has prepared this presentation based on information available to it. No representation or warranty, express or implied, is made as to the fairness,
curacy, completeness or correctness of the information, opinions and conclusions contained in this presentation. To the maximum extent permitted
law, none of ARB, its directors, employees or agents, nor any person accepts any liability, including, without limitation, any liability arising from fault or

@egligenoe on the part of any of them or any other person, for any loss arising from the use of this presentation or its contents or otherwise arising in

onneotion with it.

s presentation may contain forward looking statements that are subject to a range of risk factors and uncertainties. Whilst the statements are
s=eonsidered to be based on reasonable assumptions, the statements themselves and the assumptions upon which they are based may be affected by a
nge of circumstances which could cause actual results to differ significantly from the results expressed or implied in these forward looking

I_L_ atements.



