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dusk is a leading omni-
channel speciality retailer of 

home fragrance products
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FY23 Summary 

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

F
or

 p
er

so
na

l u
se

 o
nl

y



▪

▪

▪

▪

▪

▪

▪

▪

▪

Profit and Loss 
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Sales
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Online Channel
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Loyalty Rewards Membership
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Gross Margin and Gross Margin Drivers
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Cost of Doing Business
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Balance Sheet
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Strategic Priorities
Generating sustainable long-term growth by leveraging core competencies to grow market share
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Trading Update and Outlook
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Appendix

Appendix
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Step change achieved across all key metrics since FY19

Track Record of Performance
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Like for Like Sales Performance
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Store Network
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Pro Forma Profit and Loss
F

or
 p

er
so

na
l u

se
 o

nl
y



Pro Forma Adjustments
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Cash Flow Reconciliation 
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