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ASX Announcement 
22 November 2023 
 

REA India Investor Roadshow Presentation 
 
REA Group Ltd (ASX:REA) will be holding a two-day REA India Investor Roadshow in Delhi, 
India, commencing today at 9.15am India local time (2.45pm AEDT). Attached are the 
REA India Investor Roadshow presentation materials. 
 

-ends- 
 

For further information, please contact: 
 
REA Group Ltd Investors:   REA Group Ltd Media:  
Alice Bennett     Angus Urquhart 
Executive Manager Investor Relations  General Manager Corporate Affairs 
P: +61 409 037 726    M: + 61 437 518 713 
E: ir@rea-group.com    E: angus.urquhart@rea-group.com 
 
The release of this announcement was authorised by the Disclosure Committee. 
 
About REA Group Ltd (www.rea-group.com): REA Group Ltd ACN 068 349 066 (ASX:REA) 
(“REA Group”) is a multinational digital advertising business specialising in property. REA 
Group operates Australia’s leading residential and commercial property websites – 
realestate.com.au and realcommercial.com.au – as well as the leading website dedicated to 
share property, Flatmates.com.au and property research website, property.com.au. REA 
Group owns Mortgage Choice Pty Ltd, an Australian mortgage broking franchise group, 
PropTrack Pty Ltd, a leading provider of property data services and Campaign Agent Pty Ltd, 
Australia’s leading provider in vendor paid advertising and home preparation finance solutions 
for the Australian real estate market. In Australia, REA Group holds strategic investments in 
Simpology Pty Ltd, a leading provider of mortgage application and e-lodgement solutions for 
the broking and lending industries; Realtair Pty Ltd, a digital platform providing end-to-end 
technology solutions for the real estate transaction process, and Managed Platforms Pty Ltd, 
an emerging Property Management software platform. Internationally, REA Group holds a 
controlling interest in REA India Pte. Ltd. operator of established brands Housing.com and 
PropTiger.com. REA Group also holds a significant minority shareholding in Move, Inc., 
operator of realtor.com in the US, and the PropertyGuru Group, operator of leading property 
sites in Malaysia, Singapore, Thailand and Vietnam. 
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https://www.rea-group.com/
http://www.rea-group.com/
http://www.realestate.com.au/
http://www.realcommercial.com.au/
http://www.flatmates.com.au/
https://www.mortgagechoice.com.au/
https://www.proptrack.com/
https://campaignagent.com.au/
https://simpology.com.au/home
https://realtair.com/
https://housing.com/
https://www.proptiger.com/
https://www.move.com/
https://www.propertygurugroup.com/
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